(\ nI'OAM XonguHr «Jlrogu [lena» Business People Consulting Group, Corp.

E n A 101000, Mocksa, MUAOTUHCKNIA 9, Milutinsky per., Moscow, Russia,
X 011 AVHT Aapec nepeynok, gom 9, 1-2 stax, M.ﬂyﬁﬂHKaThe address: u.Lubyanka, 101000
TenedoH:  +7 495 532-85-43 (MHOroKaHanbHbI) Phones: +7 495 532-85-43 (hotline)
Konn-ueHtp: +7 800 555-85-03 Call center: +7 800 555-85-03 Make business a pleasure!
E-mail: info@LudiDela.ru E-mail: info@BPCgrp.com

WWW caiit: www.LudiDela.ru WWW site:  www. BPCgrp.com

®,

Mbi npespalyaem 6usHec
B yaoBosbcTBMe!

NMOJIMTUKA
3AWLNTBI U OBPABOTKU NEPCOHAJIbHbIX OAHHbIX

1. OBLUUE MNOJIOXKEHUA

1.1. Hactoswasa [Monutuka B OTHOWeEHMM 06paboTkM nepcoHanbHbIX AaHHbIX (ganee
MonnTtuka) coctaBneHa B COOTBETCTBMM C MyHKTOM 2 cTtatbn 18.1 depepanbHoro
3akoHa «O nepcoHanbHbiX gaHHbIX» Ne 152-03 ot 27 vionsa 2006 r., a Takke MHbIMU
HOpPMaTMBHO-NpPaBoBbIMKM akTamu Poccurckon degepaumm B obnactu 3awuTbl ©
06paboTkn nepcoHanbHbIX AaHHbIX U OENCTBYET B OTHOLLEHMM BCEX NepcOoHarbHbIX
AaHHbIX (ganee [aHHble), koTopble OpraHnsaums (ganee Onepatop, OOLWECTBO) MOXET
nony4Yntb OT cyObekTa MepcoHarnbHbIX [OaHHbIX, SIBMSIOLWErocss CTOPOHOM Mo
rpaXkgaHCcKo-NnpaBoBOMY [OrOBOpPY, a Takke OT cybbekTa nepCcoHarnbHbIX OaHHbIX,
coctosawero ¢ OnepaTopoM B  OTHOLWIEHMUSIX,  pPeErynupyembix  TpyooOBbIM
3aKkoHoaaTenbcTBoM (aanee PaboTHuK).

1.2. Onepatop obecneuvBaeT 3awuty obpabaTbiBaeMbiXx MNEepPCOHarNbHbIX [aHHbIX OT
HEeCaHKUMOHUPOBAHHOIO AOCTyNa M pasrnalleHunsi, HenpaBOMEPHOro MUCMNOSib30BaHUSA
Unu yTpaTbl B COOTBETCTBUM C TpeboBaHmsmn GefepanbHoro 3akoHa ot 27 nona 2006
r. Ne 152-93 «O nepcoHanbHbIX JaHHbIX».

1.3. W3meHeHue NMonutukm.

1.3.1.  OnepaTop UMeeT NpaBO BHOCUTb M3MEHeHUsI B HacToswwyo Monutuky. Mpwu
BHECEHUW M3MEHEHUI B 3arorioBke MonuTuku ykasblBaeTcsl gata nocrneaHero
obHoBneHust pegakuun. Hoeasi pepakumsi MNonuTvkM BCTynaetr B cuny c
MOMEHTa ee pasMELLEHUS] Ha caiTe, ecny MHOe He NpeayCMOTPEHO HOBOM

pegakuuen MNMonutukn.

2. TEPMUHBbI U NPUHATBLIE COKPALLEHUA

2.1. [lepcoHanbHble paHHble (M) nbas uHGopMauusi, OTHOCAWAACA K NPAMO UMK
KOCBEHHO oOnpedeneHHOMY Wnu onpegensemMomy usmyeckomy nuuy (CyObekTy

nepcoHalrbHbIX ,D,aHHbIX).
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2.2.

2.3.

2.4,

2.5.

2.6.

2.7.

2.8.

(&) 1,0)1]

O6paboTka nepcoHanbHbIX AaHHbIX Ntoboe aencTeme (onepawums) N COBOKYMHOCTb
AencTeumn (onepauui), coBepLuaeMbiX C UCNOMNb30BaHNEM CpeacTB aBToMaTn3aumm unm
06e3 ncnonb30oBaHUA TakMX CPeacTB C NepCcoHanbHbIMM AaHHbIMKW, BKM4asi coop,
3anucb, CUCTeMaTM3auuio, HaKOMMeHne, XpaHeHue, YyTouHeHne (oBGHoBREHME,
N3MeHeHue), n3BrieyeHmne, ncnonb3oBaHue, nepegadyy  (pacnpocTpaHeHue,
npegocTaBneHne, OOCTyn), obesnuymBaHue, BrokMpoBaHue, yaaneHne, YHUYTOXeHne
nepcoHanbHbIX JaHHbIX.

ABTOMaTM3npoBaHHasa obpaboTka nepcoHarnbHbIX AaHHbIX 06paboTka nepcoHasrbHbIX
AaHHbIX C NOMOLLbIO CPEACTB BbIYNCNNUTENbHON TEXHUKN.

MHpopmaumoHHaa cuctema nepcoHanbHbix  AaHHbiXx  (UCIM1Q) CcoBOKynHOCTb
cogepxawmxca B 6aszax OaHHbIX MEepCOHarbHbIX AaHHbIX M obecnevymBaroWmx WX
006paboTKy MHGOPMALMOHHBIX TEXHOSOMMI U TEXHUYECKNX CPeaCTB.

[MepcoHanbHble OaHHble, caenaHHble obLWeaoCTYNHbIMU CYyOBEKTOM MNepCOHasbHbIX
AaHHbIX, MN[0, 4OCTYyNn HEOrpaHUYEHHOTO Kpyra nnL, K KOTOpbIM NpegocTaBrieH Ccy6bekToM
nepcoHanbHbIX AaHHbIX MO0 NO ero npocbbe.

brnoknpoBaHne nepcoHanbHbIX AdaHHbIX BPEMEHHOoe npekpalleHne o6paboTkm
nepcoHarnbHbIX AaHHbIX (3a UCKITOYEHMEM cryvaeB, ecnmn obpaboTka Heobxoanma ans
YTOYHEHUS NePCOHanNbHbIX AAaHHbIX).

YHUYTOXEHNE NEPCOHAnNbHbIX OAHHbLIX AENCTBUS, B pe3yrbraTe KOTOPbIX CTAaHOBUTCS
HEBO3MOXXHbIM BOCCTaHOBUTb coaepxaHue nepcoHanbHbIX AaHHbIX B
WHOPMALMOHHOW CUCTEME MEPCOHanbHbIX AaHHbIX U (MNK) B pesyrnbTaTe KOTOpPbIX
YHUYTOXAOTCA MaTepuarnbHble HOCUTENW NEPCOHarbHbIX AaHHbIX.

Onepatop opraHusauusi, CamMOCTOATENbHO WM COBMECTHO C ApYrMMKU nvuamu
opraHuayowaa obpaboTKy MNepcoHanbHbIX OaHHbIX, a Takke onpegenswowas uenu
006paboTkn nepcoHarnbHbIX AaHHbIX, nognexawmx obpaboTtke, AencTBmS (onepauun),

coBepllaemble C nepcoHallbHbIMX OAaHHbIMW.
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3. OBPABOTKA NEPCOHAJIbHbLIX OAHHbIX

3.1. MNonyuenue MNA.

3.1.1. Bce N4 cnenyet nonyyatb oT camoro cybbekta. Ecnu M cybbekta MOXHO
Nony4YnTb TOMbKO Y TPETben CTOPOHbI, TO CYyObLEKT AOMmKeH OblTb yBEAOMMNEH
00 3TOM NN OT HEro JOSMKHO BbITb MOSTy4eHo cornacue.

3.1.2. Onepatop pJomkeH coobwmnTb cybbekTy o Uuensax, npegnonaraemMbix
NCTOYHMKaxX 1 cnocobax nonyyenus N, xapaktepe nognexatwimnx nonyyeHuto
MA, nepeyHe pencteun ¢ [, cpoke, B TeyeHMe KOTOPOro [OEWCTBYET
cornacue, v nopsgke ero 0T3biBa, a TaKkke O NocneacTBMaX oTkasa cyoObekTa
AaTb NMMCbMEHHOoE corfacue Ha ux rnosiyvyeHue.

3.1.3. HokymeHTbI, cogepxawme N[, cozparoTca nytem:

3.1.3.1. KOMMPOBaHUA OpPUrMHaNoB [OOKYMEHTOB (rnacnopT, [OOKYMeHT 06
obpasoBaHuu, ceuaetensctBo MHH, neHcnoHHoe cBMaeTensCTBO 1 Ap.);

3.1.3.2. BHECEHMWS CBeJeHW B yYeTHble (hopMbl;

3.1.3.3. NonyyYeHMs OpuUrMHanoB HeOBXOAMMbIX JOKYMEHTOB (TpyOoBasi KHUXKKA,

MeaMLMHCKOE 3aKIioyeHne, XapakTepuctmka 1 ap.).
3.2. O6paboTka NA.
3.2.1. O6paboTka nepcoHanbHbIX AaHHbIX OCYLLECTBNSAETCA:

3.2.1.1. C cornacusa cybbekta nepcoHanbHbIX [OaHHbIX Ha 06paboTky ero
nepcoHanbHbIX AaHHbIX;

3.2.1.2. B cny4vasix, korga obpaboTka nepcoHarnbHbIX AaHHLIX Heobxoauma Ans
OCYLLIECTBIIEHUSA W BbINOSIHEHMS BO3MOXEHHbIX 3aKkOHogaTeNbCTBOM PO
YHKLMIA, MOTHOMOUYMI N 065A3aHHOCTEN;

3.2.1.3. B Crniyyasx, Korga ocyllecTtensietcsa obpaboTka nepcoHanbHbIX AaHHbIX,
OOCTYN HeOrpaHWYeHHOro Kpyra -nuvy K KOTOpbIM NpeaocTaBrieH
CyOBbEKTOM nepcoHanbHbIX AaHHbIX NMBo no ero npocbbe (ganee
nepcoHanbHble AaHHble, caeriaHHble 00LWeaoCTyNHbIMU  CyOBHEKTOM

nepcoHarnbHbIX AaHHbIX).

3.2.2. Llenn o6paboTku nepcoHanbHbIX AAHHbIX:
3.2.2.1. OCYLLECTBIIEHNE TPYAOBbIX OTHOLLEHWNA;
3.2.2.2. OCYLLECTBIIEHME IPaXKaaHCKO-MPaBOBbIX OTHOLLEHWNA.

PLE
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3.2.3. KaTteropuu cy6beKkToB nepcoHanbHbIX AaHHbIX. ObpabartbiBatoTcsa MM

cnepywouwmnx cyonekron MN[:

3.2.3.1. dumsnyeckune nuua, coctositume ¢ OnepaTopoM B TPYAOBbLIX OTHOLLEHUSIX;

3.2.3.2. dumsnyeckme nuua, ysonmemecs n3 Onepatopa;

3.2.3.3. dumsnyeckme nuua, SBNSOLWMECS KaHanaaTaMum Ha paboTy;

3.2.3.4. dumsnyeckme nuua, coctosiwme ¢ OnepaTopoM B rpaxkaaHCKO-NpaBoOBbIX
OTHOLLIEHMSIX.

3.2.4. NnpA, o6pabarbiBaemble OnepaTopom:

3.2.4.1. OaHHble, NONyYeHHble NPy OCYLLECTBNEHMN TPYAOBbLIX OTHOLLEHWUIA;

3.2.4.2. OaHHble, NOSiyYeHHble AN OCYLEeCTBNeHus oTbopa KaHAMAAaToB Ha
pabory;

3.2.4.3. OaHHble, MOflyYeHHble MpU  OCYLLECTBMAEHUUN T[PaXOaHCKO-NpPaBOBbIX
OTHOLLIEHNIA.

3.2.5. OGpaboTKa NnepcoHanbHbIX AaHHbIX BeAeTCA:

3.2.5.1. C Ucnosnb3oBaHMEM CpeacTB aBTOMaTM3aLunm,

3.2.5.2. 6e3 ncnonb3oBaHMs CPeacTB aBToMaTU3aLuun.
3.3. XpaHeHnue MNAO.

3.3.1. MO cy6bektoB MOryT 6bITb NOMyYEHbI, NPOXOAUTL AalibHeNLWYy o6paboTky u
nepefaBaTbCA Ha XpaHeHMe Kak Ha OyMaXHbIX HocuTensax, Tak UM B
3NEeKTPOHHOM BUAE.

3.3.2. M4, sacmkcupoBaHHble Ha ByMaXkHbIX HOCUTENNAX, XPaHATCA B 3anvMpaemblX
WwKagax nmMbo B 3anMpaemMblX MOMELLEHUAX C OrpaHUYeHHbIM MNpaBoOM
pocTyna.

3.3.3. Mo cybvektoB, oOpabaTbiBaeMble C  MCMNONb30BaHMEM  CpPeAcTB
aBTOMaTM3aUMu B pasHbIX Liensx, XPaHATCH B pasHbIX nankax.

3.3.4. He ponyckaeTtca xpaHeHue 1 pasmelleHne JOKYMEHTOoB, coaepxaiwux M4, B
OTKPbITbIX 3NIEKTPOHHbIX KaTanorax (dannoodbmeHHunkax) 8 UCI1.

3.3.5. XpaHenue T14 B dopme, nossonswwen onpegenutb cybwvekta 14,
OCYLLECTBNSIETCA HE AonblUe, YeM 3TOro TpebytoT uenm nx obpaboTkm, n oHn
noanexar YHUYTOXEHMIO MO OOCTMXKEHUU uenen obpaboTkm unu B cnyyae

yTpartbl HEeobXoOMMOCTU B UX AOCTMXKEHUN.
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3.4. YHuutoxeHue MNA.

3.4.1. YHUYTOXEHNE [OKYMEHTOB (HocuTenewn), copgepxawmx 14, npoussogutcs
nyTeEM COXOKEHUS, APOONeHnst (M3MEeNbYEHUsT), XMMUYECKOTO Pa3noXeHUs,
npeBpalweHna B 6echopMeHHY0 Maccy unu nopoLlok. OAna yHUYTOXEeHUs
ByMaXkHbIX JOKYMEHTOB A0MNyCcKaeTCca NpMMeEHeHWe wpeaepa.

3.4.2. MO Ha ONEeKTPOHHbLIX HOCUTENAX YHUYTOXAKTCA MyTEM CTUPAHUS WUIn
dopmMaTUpoBaHUA HOCUTESS.

3.4.3. ®akt yHuuTOXKeHua T[] noaTBepXOoaeTcs AOKyMeHTanbHO aktom 06

YHUYTOXEHUN HOCUTENEMN.
3.5. Mepepaua NpA.
3.5.1. Onepatop nepegaer N TpeTbnm NULamM B Crieayowmx cry4vasx:

3.5.1.1. CYOBbEKT Bblpa3un CBOE Corfnacue Ha Takue AencTBuUS;
3.5.1.2. nepefada npeaycMoTpeHa POCCUMMCKUM UMM UHbIM - MPUMEHUMBIM

3aKkoHo4aTenbCTBOM B paMKax yCTaHOBﬂeHHOVI 3aKoHOOaTesrnnbCTBOM

npoueaypsbl.
3.5.2. lNepeyeHb nuu, koTopbiM Nepeaatotcs M. Tpetsn nuua, kotopbiM nepeaatoTcs MNA:
3.5.2.1. lMeHcnoHHbIM doHA PP ans yyeTta (Ha 3aKOHHbLIX OCHOBaHUSAX);
3.5.2.2. HanoroBble opraHbl P® (Ha 3aKOHHbBIX OCHOBAHUAX);
3.5.2.3. doHA coumanbHoro ctpaxoBaHust PO (Ha 3aKOHHbIX OCHOBaHUSAX);
3.5.2.4. TeppuTopuanbHbii oHA 006513aTENbHOrO MEANUMHCKOro CTpaxoBaHUs

(Ha 3aKOHHbIX OCHOBaHUSIX);
3.5.2.5. CTpaxoBble MeOMUMHCKME oOpraHusauum no obaAsaTenbHoMy U

[OOPOBOMIbBHOMY — MEOMUMHCKOMY — CTPaxoBaHWIO  (HAa  3aKOHHbIX

OCHOBaHMUSIX);
3.5.2.6. ©aHkn ansa HaymMcneHus 3apaboTHoM nnaTbl (HA OCHOBaAHUKW OOroBopa);
3.5.2.7. opraHbl MB[1 Poccum B cniydasx, yCTaHOBMEHHbIX 3aKOHO4ATENbCTBOM.

4, 3ALLUTA NEPCOHAJbHbBIX OAHHbLIX

4.1. B cooterctBUM C TpeboBaHUAMM HOPMATUBHbLIX OOKYyMeHTOB OnepaTopoMm co3gaHa
cuctemMa 3awmTtbl  nNepcoHanbHbiX  AaHHbix  (C3M[), coctosawas u3 nogcmucrtem
NnpaBoOBOM, OPraHM3aLNOHHON U TEXHUYECKOWN 3aLlMmThl.

4.2. [logcuctema npaBoBOW 3alunTbl npeactaBnsieT cobon KOMMMEKC npaBoBbIX,
OpraHM3auUMoOHHO-pacnopaaUTENbHBIX 1 HOPMATUBHbBIX JOKYMEHTOB, obecnevmnBatoLLmnx

cosgaHue, QyHKLMOHNpoBaHMe n coseplieHcTeoBaHue C3M1/.
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4.3. Tlogcuctema OpraHM3auMOHHOW 3alMTbl BKMKOYAET B cebs opraHn3aumio CTPYKTYpbI
ynpasnenua C3I[, pa3pewumTensHOn CUCTEMBI, 3alLMTbl MHOpMauun npu pabote ¢
COTpyAHUKaMn, napTHepamMm 1 CTOPOHHUMU NIULLAMMU.

4.4, TlloacuctemMa TEXHUYECKOM 3aluuTbl BKIOYaeT B cebsa KOMMNEKC TEeXHUYECKUX,
NporpaMmHbIX, NPOrpamMMHO-annapaTHbIX cpeacTs, obecnevmBatowmnx awmty M.

4.5. OCHOBHbIMU MepaMMm 3alliUnTbI na, ncnornb3yemMmbiMmun OnepaTopOM, ABNAKOTCA:

45.1. HasHauyeHue nuua, oTBeTCTBEHHOro 3a 06paboTky N[, koTopoe ocyliecTBnaeT
opraHusaumo obpaboTku N, obyyeHne n MHCTPYKTaX, BHYTPEHHUN KOHTPOSb
3a cobnogeHnem yypexageHnem n ero paboTHnkamu TpeboBaHUN K 3alumTe
rna.

4.5.2. OnpepeneHne akTyanbHbIX yrpo3 6GesonacHoctu M4 npu ux obpaboTke B
NCI[ v paspabotka mep 1 meponpuaTui no 3awmre M.

4.5.3. Pa3paboTka NonuUTUKM B OTHOLLEHUN 06PabOTKN NepPCOHanbHbIX AAHHbIX.

45.4, YctaHoBneHue npaesun goctyna Kk N[, obpabateiBaembim B VCT1L, a Takke
obecneyeHne permcTpaumm n yydeta Bcex OEWCTBUIN, coBepluaembix ¢ M B
ncna.

455, YcTaHoBneHne WHOMBMAOYamnbHbIX MNaponenW [[OCcTyna COTPYQHMKOB B
WHOPMALMOHHYIO CUCTEMY B COOTBETCTBUM C WX MNPOU3BOACTBEHHLIMU
06s13aHHOCTAMM.

4.5.6. MpumeHeHne npoweawmnx B YCTAaHOBIEHHOM MNopsake Mpouenypy OUEHKU
COOTBETCTBMS CPEACTB 3aLMThbl MHGOPMaL K.

45.7. CepTudunumpoBaHHoe  aHTUMBMPYCHOE nporpaMmmHoe obecneyeHue C
perynspHo obHoBnsieMbiMn 6asamu.

4.5.8. CobntogeHne ycnosumn, obecneynBaroLmx coxpaHHocTb M 1 ncknoyarowmx
HeCaHKUMOHUPOBAHHbIN K HUM JOCTYn.

4.5.9. O6HapyXeHne akToB HECAHKLMOHMPOBAHHOIO [OCTYyNa K NepcoHasibHbIM
AaHHbLIM N NPUHATNE MEP.

4.5.10. BoccraHosnenue N4, MoandmUMPOBaHHbBIX UMW YHUYTOXEHHbIX BCNeacTBMe
HEeCaHKLUMOHNPOBAHHOIO AOCTYNa K HUM.

4.5.11. O6yyeHne paboTHukoB Onepatopa, HEMOCPEACTBEHHO OCYLLECTBNAKOLMX
006paboTKy nepcoHarnbHbIX OaHHbIX, NONOXEHUSAM 3akoHogartenbcTBa PP o
nepcoHarnbHbIX AaHHbIX, B TOM Y1cre TpeboBaHUAM K 3aLMTe NEPCOHaNbHbIX
AaHHbIX, AOKYMEHTaM, onpeaensowmm nonutnky Onepatopa B OTHOLUEHUU
00paboTkn nepcoHanbHbIX [OaHHbIX, NOKanbHbIM akTam Mo BOMpocam
06paboTkn NepcoHanbHbIX OAHHbIX.

4.5.12. OcyllecTBrneHne BHyTPEHHEro KOHTPONs 1 ayauTa.
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5. OCHOBHBIE NMPABA CYBBEKTA N N OBA3AHHOCTU
OMNEPATOPA

5.1. OcHoBHble npaBa cy6bekTa MN[.

5.1.1. Cy6'beKT MMeeT NpaBo Ha OCTYI K ero rnepcoHaribHbIM JaHHbIM U CleayrLlwnm

cBefeHNAM:

5.1.1.1. noaTteepxaeHne dakta obpadoTku N Onepatopom;

5.1.1.2. npaBoBble OCHOBaHMA 1 Luenun obpadoTkm MNM;
5.1.1.3. uenu n npumeHsemble Onepatopom cnocobbl obpadoTkm MNA;
5.1.1.4. HanMeHOBaHWe 1 MecTo HaxoxaeHns OnepaTtopa, cBeaeHus o nuuax (3a

ucknoveHmem pabotHukos Onepartopa), koTopble nmeloT goctyn k M4
UM KOTOPbIM MOTYT ObiTb packpbiThl M Ha ocHOBaHUW [oroBopa C

OnepaTtopom unm Ha OCHOBaHUKU dheaeparnbHOro 3aKoHa;

5.1.1.5. CpOKM 06paboTKkM NepcoHanbHbIX AaHHbIX, B TOM YMCNE CPOKU WX
XpaHeHus;
5.1.1.6. nopsiaok ocywecTteneHns cybbektom [ npas, npeaycMOTPEHHbIX

HacTosAwmM PeaeparnbHbiM 3aKOHOM;

5.1.1.7. HauMeHOBaHWe wunu damunus, uMmsl, OTYEeCTBO W agpec nuua,
ocywecTternstowero obpaboTtky O no nopydennto OnepaTtopa, ecnu
obpaboTka nopyyeHa unm dygeT nopyyeHa Takomy nuuy;

5.1.1.8. obpaweHne k OnepaTtopy v HanpaeneHMe eMy 3anpocoB.;

5.1.1.9. obxxanosaHne gencteun unm 6esgencteng Onepartopa.
5.2. 0O6sasaHHocTn Onepartopa.
5.2.1. Onepatop 0bs3aH:

5.2.1.1. npu cbope NI npegoctaBntb MHGopMaumo 06 obpaboTke MNMA;

5.2.1.2. B cniydasix ecnu N[ 6binn nonyyeHol He oT cybbekTta [, yBegomuntb
cybbekTa;
5.2.1.3. npu otkaze B npegoctaBneHnn (1 cybbekTy pasbACHSITCA

nocneacTBus Takoro 0Tkasa;

5.2.1.4. ony6nukoBaTb UK MHbIM 06pa3om obecneunTb HEOrPaHNYEHHbIV OOCTYN
K OOKYMEHTY, onpefensioLwemy ero nofmTuky B OTHOWEHUM 06paboTku
M4, k ceegeHusm o peanmsyembix TpeboBaHusx K 3awmTe MNO;

5.2.1.5. NpUHMMaTb HeOBXoaMMble NPaBOBbIE, OPraHN3aUMOHHbIE N TEXHUYECKNE
Mepbl unn obecneumBatb UX NpuHATME Ansg  3awmTbl [0 oT
HENpPaBOMEPHOr0 WM CMAy4YanHOro AOCTyna K HWUM, YHUYTOXEHUS,
N3MEHeHWs, GrnokupoBaHus, KONMpoBaHUS, npeaocTaBneHuns,
pacnpocTpaHeHus N, a Takke OT MHbIX HENPABOMEpPHbLIX OAEUCTBUN B

OoTHowerun M4,

O NloaAn A EJTA

i IT | aygut | mapatenbctsBo | Kagpbl | KavectBo | mapketuHr | obyueHue | oueHka | mpaso | peknama | ctpaterus
XOAQHHT
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6.1.

6.2.

6.3.

6.4.

6.5.

5.2.1.6. AdaBaTb OTBE€Tbl Ha 3anpocCbl W O6an.l,eHVIF| Cy6'beKTOB na, wx
I'IpeLI,CTaBI/ITeJ'IeVI M  YynosIHOMOYEHHOro opraHa no 3auute npae

cybbekTos M.

6. OMNEPATOPAMU ABNAKOTCA

O6uwecTtBo ¢ OrpaHnyeHHon OTBETCTBEHHOCTLIO XonauHr «Jltoam [lena», pacnonoxeHx-
Hoe no agpecy: 101000, r. Mockea, yn. MunoTUHCKUIM nepeynok, oM 9, cTpoeHue 1
(630099, HoBocmnbupckas obnactb, ropod HoBocmbupck, BoksansHasa marnctparnbs, 4OM

15, 1 atax).

6.1.1. 000 «XonguHr «JTrogn Oena» (MHH 5407955483, info@ludidela.ru, +7 800
555-85-03), koTopomy npuHagnexaTt Beb-cantbl: hitp*://*.LudiDela.ru,
http*://*.BPCgrp.com, http*://*.Jliogulena.P®.

MockoBckasi ropoackast ApbutpaxHas u Hanorosas Konnermsa ApgsokaTtoB "Jliogu
Hena", pacnonoxeHHasa no agpecy: 101000, r. Mocksa, yn. MuUnioTUHCKUIN nNepeynok,
aom 9, ctpoerune 1 (109012, ropog Mocksa, yn. Hukonbckas, gom 10/2).

O6wecTtso ¢ OrpaHnyeHHon OTBeTCTBEHHOCTLIO Ayamntopckas Pupma "Oasens”, pac-
nonoxeHHaa no agpecy: 101000, r. Mockea, yn. MunoTUHCKMA Nnepeyrnok, A4om 9, cTpo-
eHne 1 (630099, Hosocubupckaa obnactb, ropog Hosocubupck, BoksanbHass maru-
cTpanb, gom 15, 1 atax).

O6uecTtBo ¢ OrpaHnyeHHon OTBEeTCTBEHHOCTLIO «KagpoBoe AreHTcTBO «Jltoam denay,
pacnonoxeHHas no agpecy: 101000, r. Mocksa, yn. MUnioTUHCKMIA Nepeynok, Aom 9,
ctpoeHune 1 (630099, Hosocubupckasa obnactb, ropog Hosocnbupck, BoksanbHas ma-
rmcTpanb, gom 15, 1 atax).

A Takxke apyrue KomnaHun, Bxogsilume B XonavHr «Jogu Oenay.

/Bbepapesa AHHa BukTopoBHa/

ENTA IT | ayaut | uspatensctso | kaapbl | KauecTso | mapketuHr | obyuenne | ouenka | npaso | peknama | ctpaterva 7 BUSINESS PEOPLE
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